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I Metrics top of the agenda in Question Time-style debate at Naturejobs Expo
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A Question Time-style debate about metrics will take place at the Naturejobs Career Conference, part of the Naturejobs Career
Expo 2012. Metrics: assessing and ranking excellence and impact will be moderated by Nick Campbell, Executive
Editor, Nature and Associate Director, Macmillan Science Communication. The Naturejobs Career Expo 2012 will take
place on 20 September 2012 at the Business Design Centre in Islington, London.

Speakers from the Times Higher Education, Research Excellence Framework, Thomson Reuters and Digital Science will
answer questions about assessing and ranking excellence of institutions, countries, researchers and articles and the types of
metrics and data sources that are used. They will discuss how this is changing, in the context of amendments to the Research
Excellence Framework, funder policies, social media and the rapid feedback enabled by online publishing. The panel are:

Euan Adie, Founder, Altmetric and Product Manager, Digital Science.

Phil Baty, Editor, Times Higher Education Rankings and Editor-at-Large of Times Higher Education.
Simon Pratt, Product Manager, Institutional Research, Thomson Reuters.

Vicky Jones, Deputy Manager, Research Excellence Framework (REF).

The debate will be live streamed. Questions can also be submitted in advance on Twitter or on the LinkedIn event using
the hashtags #NJCE12 and #metrics.

Now in its sixth year, the Naturejobs Career Expo attracts more than 1,400 scientists actively seeking their next career move. It
is the UK's largest career fair and conference for the scientific community. The conference plenary and workshop sessions will
provide a unique opportunity to meet high profile scientists and gain careers information and advice. The keynote lecture,
Piled Higher & Deeper, will be delivered by Jorge Cham, Creator/Writer, PHD Comics. Additional sessions include a guide to
publishing in high-profile journals, a presentation on social media and various sessions on working and studying overseas. The
full conference programme is available on the Naturejobs Career Expo site.

The Expo promotes global career opportunities in science, be it in industrial research, research organisations or academia. It
presents the best opportunities from the best organisations: public, private, national and international. Jobseekers can meet
with potential employers actively recruiting to fill vacancies. The cost to attend the conference is £50 and entry to the career
fair is free with pre-registration. All attendees must register. Attendees can also let others know they are going via a
LinkedIn event.

Naturejobs is the worldwide career resource for scientists, providing a wide range of career advice and information across NPG
journals as well as centrally at naturejobs.com. Job seekers can find a wide range of scientific career information and
news as well as expert advice, all free to access at naturejobs.com. Employers can also post jobs free of charge on
naturejobs.com, the world's largest dedicated scientific jobs board with over 10,000 live vacancies.

-ENDS-
About Nature Publishing Group (NPG)

Nature Publishing Group (NPG) is a publisher of high impact scientific and medical information in print and online. NPG
publishes journals, online databases and services across the life, physical, chemical and applied sciences and clinical medicine.

Focusing on the needs of scientists, Nature (founded in 1869) is the leading weekly, international scientific journal. In
addition, for this audience, NPG publishes a range of Nature research journals and Nature Reviews journals, plus a range of
prestigious academic journals including society-owned publications. Online, nature.com provides over 6 million visitors per
month with access to NPG publications and online databases and services, including news and comment from Nature,
Naturejobs plus access to Nature Network and Nature Education's Scitable.com.

Scientific American is at the heart of NPG's consumer media division, meeting the needs of the general public. Founded in
1845, Scientific American is the oldest continuously published magazine in the US and the leading authoritative publication for
science in the general media. Together with scientificamerican.com and 14 local language editions around the world it reaches
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over 5 million consumers and scientists. Other titles include Scientific American Mind and Spektrum der Wissenschaft in
Germany.

Throughout all its businesses NPG is dedicated to serving the scientific and medical communities and the wider scientifically
interested general public. Part of Macmillan Publishers Limited, NPG is a global company with principal offices in London,
New York and Tokyo, and offices in cities worldwide including Boston, San Francisco, Washington DC, Buenos Aires, Mexico
City, Sao Paulo, Cairo, Dubai, Delhi, Mumbai, Hong Kong, Shanghai, Melbourne, Osaka, Seoul, Barcelona, Madrid,
Basingstoke, Heidelberg, Munich and Paris. For more information, please go to www.nature.com.
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