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Nature articles cited half a million times in 2010
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This week Thomson Reuters published the 2010 Journal Citation Report (JCR). Nature Publishing Group (NPG) achieved
outstanding results, with Nature's Impact Factor for 2010 reaching a new high of 36.101. Nature articles received over
500,000 citations in 2010, making it the most highly cited journal in the JCR.

Nature Chemistry received a first impact factor of 17.927, debuting as the number 1 primary research journal in the
multidisciplinary chemistry category. Sixteen titles published by NPG lead their JCR categories, and 17 Nature titles are in the
top 50 journals by Impact Factor in the JCR.

"We recognise the limitations and overuse of impact factors, but citations remain a clear indicator of usage, relevance and
scientific value," said Steven Inchcoombe, Managing Director, Nature Publishing Group. "For us the real validation of our
journals is more complex. Researchers choosing to submit their best work to us; over 5000 peer reviewers agreeing to review
for Nature in 2010; more than 5000 institutions subscribing to our journals; over 7 million unique users a month for
nature.com. These are all important indicators that we are achieving our goal to filter and select for scientific significance."

"We thank our referees for the important part that they play in ensuring that Nature and its sister journals continue to publish
a high standard of work," said Dr Philip Campbell, Editor-in-Chief, Nature and the Nature journals. "We also thank our
authors for entrusting their outstanding research to us. The selection criteria of Nature are aimed at scientific significance.
That in turn may lead to citation impact and media coverage, but Nature editors aren't driven by those considerations."

Nature and its sister journals employ in-house professional editors, all of whom are scientists, with Ph.D.s and in most cases
postdoc, faculty or industrial experience. "We believe fast, efficient publishing operations are well served by our full time
editorial staff," said Dr Campbell. "We use our best judgement to avoid unnecessary work for authors. Many authors happily
confirm that their article was much improved by rigorous peer review - sometimes necessitating additional work by the
researchers - and by the editorial process."

NPG continues to explore article level metrics and other indicators of quality, impact, reach and value. Above all else, NPG's
goal is serve global science and scientists, and to provide maximum visibility and discoverability for authors and their research.

-ENDS-

A full list of Impact Factors for NPG titles is available on nature.com.

About Nature Publishing Group (NPG)

Nature Publishing Group (NPG) is a publisher of high impact scientific and medical information in print and online. NPG
publishes journals, online databases and services across the life, physical, chemical and applied sciences and clinical medicine.

NPG Nature Asia-Pacific is the Asia-Pacific wing of NPG, set up to serve the growing needs of the scientific and medical
communities in the region, and has offices in Tokyo, Hong Kong, Seoul, Delhi and Melbourne. For more information, please
visit www.natureasia.com.

Focusing on the needs of scientists, Nature (founded in 1869) is the leading weekly, international scientific journal. In
addition, for this audience, NPG publishes a range of Nature research journals and Nature Reviews journals, plus a range of
prestigious academic journals including society-owned publications. Online, nature.com provides over 5 million visitors per
month with access to NPG publications and online databases and services, including Nature News and NatureJobs plus access
to Nature Network and Nature Education's Scitable.com.

Scientific American is at the heart of Nature Publishing Group's consumer media division, meeting the needs of the general
public. Founded in 1845, Scientific American is the oldest continuously published magazine in the US and the leading
authoritative publication for science in the general media. Together with scientificamerican.com and 14 local language editions
around the world it reaches more than 5 million consumers and scientists. Other titles include Scientific American Mind and
Spektrum der Wissenschaft in Germany. For more information, please visit www.scientificamerican.com.

Throughout all its businesses NPG is dedicated to serving the scientific and medical communities and the wider scientifically
interested general public. Part of Macmillan Publishers Limited, NPG is a global company with principal offices in London,
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New York and Tokyo, and offices in cities worldwide including Boston, Buenos Aires, Cairo, Delhi, Mumbai, Hong Kong,
Madrid, Barcelona, Munich, Heidelberg, Basingstoke, Melbourne, Paris, San Francisco, Seoul and Washington DC. For more
information, please go to www.nature.com.
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