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Scientific American October issue debuts new look and sections

PRESS RELEASE FROM NATURE PUBLISHING GROUP 
22 September 2010

Contact: Rachel Scheer 
Corporate Public Relations Associate, Nature Publishing Group 
T:+1 212 451 8569  
r.scheer@us.nature.com

Scientific American today debuted a new look in print and online, the addition of new sections and enhanced navigation. The
October issue of Scientific American hits newstands today, and is live at scientificamerican.com.

"With this issue, Scientific American introduces the latest design and content adjustments in its 165-year history, ready to
embrace the next 165", writes Editor-in-Chief Mariette DiChristina in her 'From the Editor' introduction to the October issue.

Consumer reaction to the changes was tested in advance of the redesign. Scientific American worked with several proprietary
research companies, in addition to leveraging its own 16,000+ audience panel, and conducted focus groups of readers and
potential readers.

Scientific American readers place particular value on feature articles. "As always, collaborations with scientists – as authors of
feature articles and as sources for top journalists - inform everything we do," writes DiChristina. In response to feedback, the
magazine introduces a variety of in-depth and shorter pieces. Elsewhere, 'Forum', provides a platform for external experts to
comment on science policy, while the Board of Editors discusses a top science issue in 'Science Agenda'.

Two new columns reflect readers' interest in personal well-being and the influence of technology on their lives. The October issue
introduces 'The Science of Health', edited by former senior health and medicine writer at TIME Magazine Christine Gorman, and
'TechnoFiles', from best-selling author and New York Times columnist David Pogue.

For its print redesign, Scientific American worked with media designer Roger Black, whose design credits include Rolling Stone,
Esquire, The Washington Post and MSNBC.com. The print magazine features a new cover design and a new, cleaner layout for
articles. Online, scientificamerican.com reflects these changes with a more readable, easier to navigate site design.

The magazine retains its hallmark informational graphics, including a new monthly section 'Graphic Science'. News remains
important – 'Advances' provides a monthly roundup in print, while online 'Today's Science Agenda' is updated daily.

To get the cover design right, Scientific American worked with Affinova, becoming only the second publisher to make use of their
pioneering evolutionary algorithms. In preliminary research, the October issue tested highest of any Scientific American cover to
date, and also outperformed competitive titles.

Scientific American's presence on nature.com (www.nature.com/scientificamerican) will be updated to reflect the new
look in the coming months. The publisher also expects to roll out continual improvements over the coming year including more
interactive graphics and enhanced support for mobile devices.

The oldest continuously published magazine in the US, Scientific American celebrated its 165th anniversary in August 2010.
Scientific American became part of Nature Publishing Group (NPG) in 2009, after many years as a sister Holtzbrinck
organization.

-ENDS-

About Nature Publishing Group (NPG)

Nature Publishing Group (NPG) is a publisher of high impact scientific and medical information in print and online. NPG
publishes journals, online databases and services across the life, physical, chemical and applied sciences and clinical medicine.

Focusing on the needs of scientists, Nature (founded in 1869) is the leading weekly, international scientific journal. In addition,
for this audience, NPG publishes a range of Nature research journals and Nature Reviews journals, plus a range of prestigious
academic journals including society-owned publications. Online, nature.com provides over 5 million visitors per month with
access to NPG publications and online databases and services, including Nature News and Nature Jobs plus access to Nature
Network and Nature Education's Scitable.com.

Scientific American is at the heart of NPG's newly-formed consumer media division, meeting the needs of the general public.
Founded in 1845, Scientific American is the oldest continuously published magazine in the US and the leading authoritative
publication for science in the general media. Together with scientificamerican.com and 16 local language editions around the
world it reaches over 3 million consumers and scientists. Other titles include Scientific American Mind and Spektrum der
Wissenschaft in Germany.

Throughout all its businesses NPG is dedicated to serving the scientific and medical communities and the wider scientifically
interested general public. Part of Macmillan Publishers Limited, NPG is a global company with principal offices in London, New
York and Tokyo, and offices in cities worldwide including Boston, Buenos Aires, Delhi, Hong Kong, Madrid, Barcelona, Munich,
Heidelberg, Basingstoke, Melbourne, Paris, San Francisco, Seoul and Washington DC. For more information, please go to
www.nature.com.
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