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Initiative launched to make oral care more inclusive and accessible

Left to right: British broadcaster, Nikki Fox, Executive Board Member of the iADH, Alison Dougall, British influencer
James Hunt from Stories About Autism, iADH spokesperson, Johanna Norderyd, German actor, Andre Dietz, Chief
Executive Officer for Healthcare, Jennifer Davis and P&G Europe Oral Care Senior Vice President, Benjamin Binot

New European-wide research released
by Oral-B has revealed that a third of the
166 million people in Europe who are
affected by a disability in some way have
experienced gum issues in the past year.
Of the people surveyed in the UK,
France, Germany and Italy, 47% of people
with disabilities have not been taught how
to brush their teeth properly and over
a fifth (23%) of disabled Europeans feel
demotivated when it comes to maintaining
their oral health.
Oral-B is on a mission to change this
with the launch of THE BIG RETHINK,
its social ambition to ensure that
everybody has an equitable oral care
experience — whether that’s at home or in
the dentist’s chair. The brand, who is at
the beginning of this journey, recognises
the need to continue learning from both
dental professionals and consumers who
frequently experience oral health struggles
to be able to make a real impact and offer an
equitable oral care experience for everyone.
To launch THE BIG RETHINK
campaign, the brand is working together
with the International Association for
Disability and Oral Health (1IADH) to help

inform the approach. The first step of this
partnership is the launch of the ‘Positive
Practices’ programme, designed to train
and educate dental practices on how to
become more confident and inclusive when
it comes to their patients. The programme
will not only enable Oral-B to become more
educated on the physical and mental needs
of those with different types of disabilities,
but it will also help them to learn how to
adapt their product offering and improve
the oral health outcomes of those with
disabilities. THE BIG RETHINK Content
Hub will also offer relevant and helpful
content for people with disabilities, their
caregivers and families, as well as the
professional dental health community. Visit:
https://www.oralb.co.uk/en-gb/big-rethink.
To celebrate the launch of THE BIG
RETHINK, a brand film was unveiled at
a launch event in Frankfurt, Germany
(pictured). The event was an opportunity
for Oral-B to set out its ambitions of THE
BIG RETHINK and discuss the findings
of The Oral Health & Disability European
Study with an influential panel of speakers.
For more information about Oral-B
visit: https://www.oralb.co.uk.
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Introducing a reusable,
sustainable toothbrush

Featuring a reusable beechwood

handle, TePe Choice comes with three
changeable, bio-plastic brush heads,
reducing plastic waste and giving you a
new, hygienic toothbrush every 12 weeks.

So, not only will it help to keep teeth
and gums healthy but making this small
change in your everyday life will support
a more sustainable future.

The Swedish-grown beechwood
handle, produced by a local woodcarver,
is FSC certified and has a plant-based
coating to minimise the absorption of
water. The bristles are made from castor
oil for gentle cleaning and the bio-based
brush head is produced with a low
carbon footprint.

The good news keeps on coming!
TePe Choice comes in 100% recyclable
packaging and a range of four colours:
pink, green, blue, and grey.

Research reveals 89% of consumers
want to buy more sustainable products.
TePe Choice is the next step in TePe’s
journey to be ever more sustainable.

Stockists: Boots, Waitrose, Sainsbury’s,
Tesco, Superdrug, Lloyds Pharmacy,
other leading chemists, and TePeDirect.
com. RRP: £6.95.

To find out how to make more
sustainable choices, visit www.tepe.com.
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