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Oral health and wellbeing
campaign launched

Oral hygiene brand TePe has launched
a campaign to raise awareness of

the link between good oral health

and overall wellbeing, and educate
consumers about the importance of

An outstanding headline speaker planned

the world. His lecture, titled ‘Integrating
Minimally Invasive Concepts in Complex
Treatment Plans, will delve into topics
that are vital for all dental professionals to
consider.

Dr Spear said: “Typically, when we think
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maintaining a healthy smile. about minimally-invasive concepts, we think

The ‘Behind Your Smile’ campaign about tiny burs or no-tooth preparation. But

comes after a new survey revealed that I'm not going to be talking about that, instead

less than half (48%) of UK adults are
aware that poor oral hygiene is linked
to long-term health conditions.

As part of the campaign, TePe has
teamed up with a panel of health
experts, including GP Dr Sarah Jarvis,
gut health expert Dr Megan Rossi and
Amanda Sheehan, Dental Therapist
& Clinical Support Specialist at TePe,
to highlight how a healthy smile can
contribute to the health of the rest of
the body.

The experts have worked with
TePe to create a downloadable toolkit
packed with information and advice
about good oral health and its link
to conditions such as heart disease,
diabetes, poor gut health, arthritis, and
mouth cancer.

To inform the campaign, TePe
surveyed a nationally representative
sample of UK adults to uncover
the nation’s smile habits. As well as
highlighting a lack of understanding
about the relationship between a
healthy smile and healthy body, the
survey revealed that over half (59%)
of UK adults feel self-conscious about
their smile, with three-quarters (74%)
blaming it on the appearance of their
teeth.

For more information, visit:
https://wwwl.tepe.com/uk/
behind-your-smile//.
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I'm taking the overall concept that drives
minimally-invasive dentistry.

‘It’s going to be a really fun day for me to

The Eighteenth Annual Conference from

present and I look forward to seeing you all
the British Academy of Cosmetic Dentistry
(BACD) is going to be packed with
stimulating lectures and educational resources.
The highlight of the day will be the speaker
line-up, with the outstanding Dr Frank Spear

at this year’s event!’

Dr Spear’s lecture really sets the tone for
the overall event, so be sure to book your
place. The dates are 10-12 November 2022 at
the International Convention Centre (ICC)
attending as the headline speaker. in Wales.
Dr Frank Spear (pictured) continues to be For further enquiries about the British
renowned as one of the premier educators Academy of Cosmetic Dentistry, visit www.

in aesthetic and restorative dentistry in bacd.com.

Over 28,000 consumable products

Trycare, the UK’s fastest growing dental supplies company, can trace its pedigree back over
75 years of delivering reliability, service, innovation, value, knowledge, products and honesty
to its customers nationwide. It can provide an unparalleled level of dental knowledge to
support its customers’ desire to deliver the best possible treatment to their patients.

In the last four years, it has quadrupled the size of its warehouse to enable it to stock
even more products and meet the demands of the ever-changing dental environment.

Trycare is justifiably proud of the many unique ‘Speciality’ products exclusively
available from them including Adin implants, Osteobiol from Tecnoss, the complete
Tokuyama range, Biomin, Kerator overdenture attachments and many more. However,
they offer all the consumables you need on a day-to-day basis to run your practice
seamlessly too. They stock all the products from all the major manufacturers. They stock
over 28,000 consumable products lines.

Plus, they constantly monitor their prices against their competitors’ to ensure that they
are at least evenly matched if not even better priced! And offer the Trycare Price Pledge
that they will match any like for like price. In addition, they offer all the national deals
from all the major manufacturers plus their own Trycare exclusives.

To discover the magic of Trycare for yourself contact your local Trycare Representative,
call 01274 885544 or visit www.trycare.co.uk.
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