
INTRODUCING CONTACTLESS RECEPTION

Dentally has announced new contactless 
reception features including online 
medical history, self-check-in and 
payment links, that has been integrated 
into the software to support dental 
practices with social distancing and 
COVID-19 guidelines.

As part of a contactless reception 
process patients will need to complete a 
medical history. Online medical histories 
allow patients to complete their medical 
history themselves via a unique link.

Once the patient clicks on the link it 
will take them to their medical history; 
once the patient completes the questions, 
they click to sign it and save it. As soon as 
the medical history has been completed 
it will appear in the patient’s record 
in Dentally - and will show as being 
completed by the patient. The dental 
practitioner can then review the medical 
history as they would do normally and 
click to say they have done so.

The self-check-in features allows the 
practice team to send an SMS to patients 
arriving just prior to an appointment time 
at the practice. The patient can click on 
this link and check themselves in as they 
arrive on site, this will change their status 
within the Dentally software to ‘Arrived’.

It is simple to set up for the dental 
practice; you just need to use a new data 
tag in a default set SMS. When the patient 
clicks on the link, it will take them to 
a page that allows them to check in 30 
minutes prior to their appointment.

If the patient clicks on the link before 
the 30 minutes, then the page will display 
a message to advise them that check is 
not yet open. This prevents anyone from 
checking in too early.

Once the dental practitioner has said 
goodbye to the patient and they have left 

the surgery - rather than a member of the 
staff having to have physical contact with 
the patient to take payment, it can now be 
done securely through a SMS sent straight 
to the patient.

The practice team can now send the 
payment link as soon as the patient 
has left the surgery or at certain times 
during the day as a bulk exercise. As you 
would expect from Dentally, this new 
functionality is easy to set up. To use this 
functionality, you will need to have a 
Stripe account for the payment.  Once you 
have this, you can create a payment screen 
- which can be customised to include your 
practice logo and details. The payment 
page is fully responsive and will work for 
whatever phone, iPad or device the patient 
is using.

You can then create a SMS message 
with the information you wish to include 
and a data tag for the secure link to your 
payment page. Once it is sent to the 
patient, they see a secure link that allows 
the patient to pay the bill by clicking on 
the link to the payment page, using a 
credit/debit card, Apple Pay, etc. All of the 
relevant information, such as the patient’s 
name and the payment due is shown on 
the payment page. Once completed, the 
payment will update the patient record 
within Dentally.

By using these new contactless reception 
features, it will help dental practices limit 
the number of staff members the patient 
has to come into contact during their visit 
for dental care but helps retain a seamless 
patient experience.

If you would like more information on 
how Dentally can make your life easier 
as you reopen your dental practice with 
their special toolkit of features, then email 
hello@dentally.co to talk to the team. 
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CULT CHILDREN’S 
TOOTHPASTE 
RELAUNCHES 

Punch & Judy, the cult children’s 
toothpaste brand originally launched 
36 years ago, has relaunched with an 
identity and packaging redesign retelling 
the classic Punch & Judy story to appeal 
to modern audiences.

The new design introduces modern 
dad Punch who is funny, warm and 
prone to the occasional mishap; mum 
Judy who is busy, active and loves her 
yoga classes; and the baby, who is a 
fearless rebel and full of character. The 
crocodile, who loves to show off his 
gleaming smile, gets a more prominent 
role in the updated story.  

Punch & Judy toothpaste is already 
well-loved as it appeals to both children 
and parents. The brand comes in sugar-
free: Simply Strawberry for 0-2 years 
old, and for 3 years and over - Hint of 
Mint and Fun Bubble Gum (formerly 
Tutti-Frutti) flavours. All flavours 
contain NHS-recommended levels of 
fluoride.

Though the Punch & Judy story, 
which dates back to 1662, has been 
updated, elements in the illustrations 
retain the story’s theatrical heritage. On 
the front of the packs Punch, Judy and 
the baby are framed by theatre stage 
curtains.

The brand is available through the 
Amazon Store as of 22 June 2020.

If you would like to promote your 
products or services direct to the 
dental industry in BDJ Team, call 
Andy May on 020 7843 4785 or 
email a.may@nature.com.
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