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NEW CHARITY DENTAL UNIT ON THE ROAD

More homeless and vulnerable people 
across the UK will be able to access free 
dental care after Dentaid launched its 
second charity dental unit at the BDIA 
Showcase.

The vehicle will visit homeless shelters, 
soup kitchens and day centres with teams 
of volunteers providing dental screening, 
emergency treatment and oral health advice 
for people who find it difficult to access 
dental care.

The new unit has been supported by 
Bupa Dental Care, which has chosen 
Dentaid as its official charity partner. 
Bupa dental practices will be supporting 
Dentaid’s UK work with a variety of 
fundraising initiatives involving patients 
and employees.  

Since Dentaid launched its first mobile 
dental unit in 2016, the charity has been 
travelling the country providing free 
treatment for many of the most vulnerable 
people in our society. Homeless people, 
children in areas of poverty, fishermen 

and those living in places where it is 
difficult to register with an NHS practice, 
have all benefitted from clinics carried 
out in schools, community buildings, 
hostels and fishing ports from Cornwall to 
Aberdeenshire. 

In the first nine months of 2019, 475 
homeless and hard-to-reach people have 
been seen in Dentaid clinics and the charity 
receives requests for new projects every 
week. The new unit will enable Dentaid to 
run more clinics with one vehicle stationed 
in the south of England and one in the 
north. 

In addition to supporting the new 
dental unit, Bupa Dental Care has also 
provided funding, via its apprenticeship 
levy, for Dentaid to hire an administration 
apprentice and made Dentaid the 
beneficiary of its Pennies scheme – a digital 
charity box available in all Bupa Dental 
Care practices.

For more information about Dentaid visit 
www.dentaid.org.

THE APPLE IS BACK

Simplyhealth has announced that their 
market leading dental payment plan, 
Denplan, will be revamped under the 
new brand name of ‘Denplan, Part of 
Simplyhealth’ to further support the 
company’s strength in the healthcare 
marketplace.

As part of this brand refresh, 
Simplyhealth are re-introducing the 
famous Denplan apple as part of the 
logo, which has instant recognition 
and significance with both dentists and 
patients and highlights their expertise in 
preventive oral healthcare.

To remain market leader, Simplyhealth 
has continued to evolve its strategy to 
deliver the highest level of customer 
service, embrace the best technologies, 
develop the best strategic partnerships, 
and build on the company’s 147 years’ 
experience in the healthcare market. 
The brand changes will start to be 
introduced immediately and expect to be 
implemented across all of the company’s 
marketing and client material by the end 
of 2020.

If you would like to promote your products or services direct to the dental industry in BDJ Team, call Andy May on 020 7843 
4785 or email a.may@nature.com.
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