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well as our minds.

be perceived as dull and awkward.

n the haste to describe their research achievements, scientists
rarely bother with definite articles, most adjectives or any other
words that can reasonably be omitted. Although there are many
good things about ‘writing like a scientist’ (the writing is generally
succinct, structured, chronological and precise), scientific language can

A study published in a recent issue of EMBO reports validates
what many readers may already instinctively know: although scientific
literature is rich in vocabulary, it lacks words that are designed to
produce an emotional response. Various sensory terms — such as those
related to perception of colour, smell, taste, touch, sound and time
— are completely absent from the scientific literature. But are such
words really required? And how would they improve a manuscript to
describe an experiment, interpret the data or draw conclusions? The
authors propose that “the sensory-deprived writing style that dominates
the biomedical literature impedes text comprehension and numbs the
reader’s senses and mind”. In other words, scientific literature could be
more engaging — and better understood — if it activated our senses as

So, who is to blame? Is it the standardized, often tight, article format
imposed by scientific journals or the rush in which articles may be
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written? It is probably a bit of both. And would ‘sensory-rich’ writing be
more appealing to reviewers and/or readers? The best way to find out is
to rip from scientific writing the best lessons it contains within its succinct
language, sparse descriptions, tight chronology, direct message and clear
structure — and maybe add a bit of spice! Needless to say, we aim for all

EDITORIAL OFFICES
LONDON NatureReviews@nature.com
The Macmillan Building, 4 Crinan Street,
London N1 9XW, UK

Tel: +44 (0)20 7843 3620;

Fax: +44 (0)20 7843 3629

CHIEF EDITOR: Arianne Heinrichs
SENIOR EDITOR: Ekat Kritikou
ASSOCIATE EDITOR: Francesca Cesari
ASSISTANT EDITOR: Asher Mullard
COPY EDITOR: Simon Bishop

SENIOR ART EDITOR (NRMCB): Vicky Askew
EDITORIAL SUPPORT MANAGER:
Elinor Faulkner

ART CONTROLLER: Susanne Harris
SENIOR ART EDITOR: Patrick Morgan
MANAGING PRODUCTION EDITOR:
Judith Shadwell

DEPUTY PRODUCTION EDITOR:
Simon Fenwick

PRODUCTION CONTROLLER:

Natalie Smith

EDITORIAL ASSISTANTS: Laura Firman,
Robert Monk

WEB PRODUCTION MANAGER, UK:
Alexander Thurrell

MARKETING MANAGERS: Kellie Lane,
Leah Rodriguez

MANAGEMENT OFFICES
LONDON nature@nature.com

The Macmillan Building, 4 Crinan Street,
London N1 9XW, UK

Tel: +44 (0)20 7833 4000;

Fax: +44 (0)20 7843 4596/7

OFFICE MANAGER: Sheryl Ocampo
PUBLISHER: Hugh Blackbourn
MANAGING DIRECTOR:

Steven Inchcoombe

EDITOR-IN-CHIEF, NATURE PUBLICATIONS:
Philip Campbell

ASSOCIATE DIRECTORS:

Jenny Henderson, Tony Rudland
EDITORIAL PRODUCTION DIRECTOR:
James McQuat

PRODUCTION DIRECTOR:
Yvonne Strong

DIRECTOR, WEB PUBLISHING:
Timo Hannay

HEAD OF WEB PRODUCTION:
Jeremy Macdonald

NEW YORK nature@natureny.com
Nature Publishing Group,

75 Varick Street,

9th floor, New York,

NY 10013-1917, USA

Tel: +1 212 726 9200;

Fax: +1 212 696 9006

CHIEF TECHNOLOGY OFFICER:
Howard Ratner

DIRECTOR OF NEW TECHNOLOGY:
Greg Suprock

HEAD OF WEB SERVICES:

Anthony Barrera

NATUREJOBS PUBLISHER: Ben Crowe
HEAD OF NATURE RESEARCH & REVIEWS
MARKETING: Sara Girard

our articles to stimulate the reader’s senses and mind.

TOKYO nature@natureasia.com

Chiyoda Building 5F, 2-37-1 Ichigayatamachi,
Shinjuku-ku, Tokyo 162-0843, Japan

Tel: +81 3 3267 8751; Fax: +81 3 3267 8746
ASIA-PACIFIC PUBLISHER: Antoine E Bocquet
MANAGER: Koichi Nakamura
ASIA-PACIFIC SALES DIRECTOR:

Kate Yoneyama

SENIOR MARKETING MANAGER:

Peter Yoshihara

MARKETING/PRODUCTION MANAGER:
Takesh Murakami

INDIA 5A/12 Ansari Road, Daryganj,

New Delhi 110 002, India

Tel/Fax: +91 11 2324 4186

SALES AND MARKETING MANAGER, INDIA:
Harpal Singh Gill

Copyright © 2008 Nature Publishing Group
Research Highlight images courtesy of

Getty Images unless otherwise credited.
Printed in Wales by Cambrian Printers

on acid-free paper

NATURE REVIEWS | MOLECULAR CELL BIOLOGY

© 2008 Nature Publishing Group

VOLUME 9 [ APRIL 2008 | 263



	From the editors

