
Disseminating information on the web, as opposed to in print, 

is now very much the norm. Previously, we have highlighted 

how such information can be both beneficial and detrimental 

to cancer patients — access to accurate information can be 

life-saving, whereas inaccurate information can lead to false hope.

Previously, however, you were unlikely to be ‘personally’ introduced to 

life’s less accurate cancer information sites, they would be just some of 

many presented after a search of the web. However, the rise in popularity 

of social networking sites (such as MySpace and Facebook) is changing 

this. A brief trawl through some of these sites revealed interesting 

findings. Many forums or groups on these sites are involved in fundraising 

for cancer research or are enabling people to discuss personal insights into 

their disease. This is all to the good. However, ‘disinformation’ is widely 

available — postings that suggest alternative ‘cures’, including the use of 

dimethyl sulphoxide and the infamous dichloroacetate, are relatively easy 

to find. Somehow, such advice delivered through a networking site might 

appear more believable and is a potentially worrying trend.

Networking sites for scientists are also on the up (Nature Network, 

for example). These have been designed to enable scientists to swap 

important findings on an informal basis, much like a 24 hour conference 

but without the bar and inevitable disco. And it seems clinicians are now in 

on the act, with the launch of Dissect Medicine and similar sites.

Although all these sites serve to facilitate the exchange of ideas, it 

would make more sense if we were all to exchange our ideas on the same 

site. Perhaps that way a greater understanding of all things cancer, for 

clinicians, researchers and, importantly, the general public, would become 

achievable.
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