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RESOURCES

WWW GUIDE
Websites for the business of biotechnology

Michael Francisco

For those interested in the business of
biotechnology, the Internet is an essential
tool for keeping current with company infor-
mation as well as the financial markets. It is
also the great equalizer, accessible to every-
one from undergraduates planning their
futures and individual investors to big phar-
ma CEOs and Wall Street analysts.

Although the prohibitive costs of sub-
scribing to the proliferation of faxed headline
services, industry newsletters and magazines,
and even business newspapers are an obstacle
to getting timely information for many, the
World Wide Web has in some ways leveled

the playing field by offering these services for
free. Wire services offering up-to-the-minute
press releases are available from PR Newswire
and BusinessWire; some sites offer online
magazines with in-depth features and indus-
try analysis (e.g., ReCap’s Signals), and, as
evident from a recent barrage of television
and print advertising in the US, there is no
shortage of financial sites from which you
can check your stock prices in real-time and
then carry out your own trades.

Previously, tracking information on the
Web meant hours of Internet surfing. Most
individual companies have their own cor-

porate websites, with all the customary fea-
tures: Backgrounders, press releases, and
publications. However, sorting through
these is time-consuming. Fortunately, there
are now several websites that collect
biotechnology company information and
news for easy searching. The best of these
are BioSpace and ReCap. There are also
sites that focus strictly on the financial side
of the industry, such as Quote.com, as well
as on the science side, such as Biofind. Best
of all, the lion’s share of content on the
Internet is still free, though some sites
require registration.
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