
Sugar and its links to tooth decay and obesity continue 
to dominate news headlines as we begin 2018, and new 
campaigns are being launched that aim for improved oral and 

general health.

Energy drinks
A paper published in BMJ Open in December 2017 for the first time 
revealed the sugar, calorie and caffeine content of products marketed 
as ‘energy drinks’ sold in the UK between 2015 and 2017 (http://bit.
ly/2BAzCUp). While the number of products available on the market in 
that period has fallen from 90 to 59, sugar, calorie and caffeine content 
remain high. 

Certain manufacturers have started to reformulate ahead of the 
impending ‘sugar tax’ due in April 2018; the energy drinks surveyed 
show a 10% reduction in sugar from 10.6 g to 9.5 g per 100 ml in the 
two-year period.

However, the study found that typical serving sizes of energy drinks 
are larger than other sugar-sweetened drinks, at 500 ml (twice the 

standard serving). 
Furthermore, the average 
sugar content in energy 
drinks in both 2015 and 
2017 (per serving) was 
more than an adult’s 
entire maximum daily 
recommendation for 
sugar intake in the UK.

In 2015, Action on 
Sugar called for a ban 
on the sale of energy 

drinks to children. In November 2017, celebrity chef Jamie Oliver also 
announced that he would fight for new laws to stop children buying 
energy drinks.

On 12 January the British Society of Paediatric Dentistry (BSPD) added 
its voice in support of a ban on the sale of high energy drinks to under-
16s. Claire Stevens, President of BSPD, said that energy drinks are ‘doubly 
bad for teeth because these drinks have high levels of sugar and they are 
acidic. This means they can cause both dental decay and erosion of teeth’.

The BSPD added that it was delighted that Waitrose has decided to 
refuse to sell energy drinks to children under 16 as of 5 March 
this year. Aldi, Sainsbury’s, Asda and Morrisons have also 
pledged to start asking for ID before approving the sale 
of highly-caffeinated drinks.

Healthier snacks
On 2 January, Public Health England (PHE) 
launched the first Change4Life campaign 
promoting healthier snacks. The campaign 
encourages parents to ‘look for 100 
calorie snacks, two a day max’ to reduce 

children’s sugar intake. PHE said that half of children’s sugar intake – 
currently around seven sugar cubes a day – comes from unhealthy snacks 
and sugary drinks, leading to obesity and painful tooth decay. 

PHE’s healthier snack suggestions include fresh or tinned fruit; 
chopped vegetables and lower fat hummus; plain rice cakes; crackers; 
malt loaf; lower fat cheese; small, low fat, lower sugar yoghurt; sugar free 
jelly; crumpets and Scotch pancakes.

PHE’s improved Change4Life ‘Food Scanner’ app also shows parents 
how many calories, sugar, salt and saturated fat is in their food to help 
make healthier choices easier. It can be downloaded from the App Store 
or Google Play.

As part of the campaign dentists are being provided with a free dental 
toolkit to act as a springboard for a discussion about dental prevention 
with parents and families. All Chairs of Local Dental Networks have been 
notified about the toolkits and invited to encourage practices to apply 
early. ‘Top Tips for Teeth’ includes posters, leaflets, badges and a briefing 
guide (http://bit.ly/2nrmYBY).

Perio and caries 
awareness
On 11 January, the 
European Federation 
of Periodontology 
(EFP) launched the 
‘Perio and Caries’ 
awareness campaign, 
in order to call 
attention to the 
growing burden of tooth decay and severe gum disease. The campaign 
emphasises that caries and periodontal disease are the most common 
non-communicable diseases yet they are largely preventable, that they 
lead to tooth loss and that gum disease is linked to serious health issues 
such as diabetes, cardiovascular diseases and cancer.

The Perio and Caries initiative is directed towards dental and other 
health professionals, researchers, the public and policymakers. The 30 
national societies that comprise the EFP will promote the campaign 
in their countries, with actions targeted at local communities and 
authorities. Recommendations are based on the consensus of over 
75 experts in the field of periodontology and cariology who carefully 
analysed the existing scientific evidence during the EFP Perio Workshop 
2016.

A dedicated website has been set up offering up to date information 
and recommendations, including infographics and key messages, all for 
stakeholders: perioandcaries.efp.org. 

Growth in tooth extractions
New figures released on 13 January 2018 by the Local Government 
Association (LGA) revealed that there were 42,911 hospital operations to 
remove unhealthy teeth in children and teenagers in the last year, or 170 
operations a day. 

A BDJ Team round up of news stories and campaign announcements making headlines this 
winter in the UK.
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The Oral Health 
Foundation referred to the 
figures as ‘appalling’ and 
called for the Government 
to do more to help address 

the dangerous levels of sugar 
consumed by children in the 
UK, in addition to better oral 

health education for children 
and new water fluoridation 

schemes. 
The extractions of multiple teeth in under-18s in England cost the 

NHS £36.2 million - a 17% increase on the 36,833 procedures carried out 
in 2012/13. 

The British Dental Association (BDA) condemned ministerial 
indifference towards the new statistics. The Government’s centrepiece 
policy ‘Starting Well’, aimed at improving oral health outcomes for ‘high 
risk’ children, has no new funding attached, and is operating in parts of 
just 13 local authorities in England. Activities in London are thought to 
cover just three wards in the Borough of Ealing.

BDA Chair Mick Armstrong said: ‘This short-sightedness means just 
a few thousand children stand to benefit from policies that need to be 
reaching millions’.

Sharing bags
On 26 January Action on Sugar called for a complete ban on all 
confectionery price promotions and a sugar tax on all confectionery of 
at least 20%. This follows a new product survey by the group of leading 
experts, based at Queen Mary University of London, who have exposed 
the high amounts of sugar in chocolate confectionery ‘sharing’ bags.

Of the 95 chocolate confectioneries surveyed, the ‘sharing’ bag with 
the highest amount of sugar per pack contained 29 teaspoons, four times 
an adult’s maximum daily sugar intake – almost 1,000 calories.

At the time of data collection (December 2017 – January 2018) 
from six leading supermarkets, each retailer was actively offering price 
promotions on some sharing bags, which made them comparatively 
better value for money than smaller pack sizes. 

A poll in The Grocer (www.thegrocer.co.uk) conducted in 2014 
revealed that over one in five adults (22.1%) do not share sharing bags, 
but consume them alone and in one sitting. This figure was even higher 
for 16-24-year-olds at 35.7%.

Action on Sugar said that consumption of confectionery is the 
second highest contributor to sugar intake in children, after soft 
drinks. If price promotions on high sugar products were removed, 
almost two teaspoons (7 g) of sugar on average could be cut from every 
individual’s diet per day. 

More infants seen in 2017
In late January BSPD President Claire Stevens announced that 33,000 
extra children aged 0-2 years old were seen in NHS general dental 
practices in England in the year to November 2017: extremely positive 
news for the BSPD’s Dental Check by One (#DCby1) campaign. 

DCP students in 
Plymouth run hygiene 
workshop

A workshop run by dental therapy and hygiene students 
demonstrated that viruses can survive on hard surfaces for 24 
hours and carry distances of around three metres.

Second-year students from the Plymouth University Peninsula 
Dental School ran a session at City College Plymouth for young 
adults with mild learning difficulties to talk about good hygiene 
and oral health.

They highlighted how simple steps such as good hand washing 
(30 seconds with thorough technique) and using a tissue when 
sneezing can help to stop the spread of viruses – with a virus only 
able to survive on a tissue for 15 minutes.

Cross-infection and how bacteria can be kept at bay were the 
overriding themes of the session, and students explained how 
good oral health is also very important to prevent oral infection 
and disease.

The event took place as part of the university students’ Inter-
Professional Engagement module – which is run on the BDS Dental 
Surgery and BSc Dental Therapy and Hygiene programmes in 
partnership with Peninsula Dental Social Enterprise (PDSE) and 
community engagement charity, Well Connected.

Damian Lemieszek, second-year Dental Therapy and Hygiene 
student, who helped deliver the session, said: ‘We wanted to keep 
things as clear as possible, so the three key messages we focused 
on were good hand hygiene and its effectiveness in stopping 
diseases spreading, good oral hygiene and also good general 
hygiene.

‘We were able to deliver an interactive quiz to get the students 
thinking about what they already knew and dispel a few myths, 
and we’re really pleased with how the event was received.’

Rob Witton, Director of Social Engagement and Community-
based Dentistry at PDSE, said: ‘The second-year Inter-Professional 
Engagement module is so important to help students understand 
the social and organisational barriers facing community groups 
and organisations in delivering oral health messages.

‘The City College Plymouth students were so engaged and 
receptive to the session – particularly the station on watching how 
far a sneeze can travel!’
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