
    Skip to main contentScientific American

Sign in


February 1, 2008
1 min read


Brain of the Beholder


By Charles Q. Choi
February 2008 Issue

Mind & Brain





On supporting science journalism
If you're enjoying this article, consider supporting our award-winning journalism by subscribing. By purchasing a subscription you are helping to ensure the future of impactful stories about the discoveries and ideas shaping our world today.

People suffering from body dysmorphic disorder perceive themselves as ugly, fixating on a slight abnormality or an imagined flaw. The condition can lead to repeated plastic surgery and increased risk of suicide. This distorted self-image may not result solely from society's focus on appearance but from a visual brain glitch that literally makes people see the world differently. Scientists at the University of California, Los Angeles, outfitted 12 patients with goggles that showed digital images of faces. These pictures were either untouched photographs, line drawings of faces, or images that had freckles, wrinkles and other facial details blurred out. Functional magnetic resonance imaging revealed that people with the disorder used their brain's left side—the part attuned to complex details—more often than normal. These findings could one day help retrain brains to perceive faces more accurately. Face up to it in the December 2007 Archives of General Psychiatry.
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