






Please take care to follow the guidelines in this document to ensure your artwork is compatible with our production workflow.

Print production guidelines
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Acceptable File Formats for Graphics
Artwork should be supplied in PDF format. To ensure good 
reproduction of your artwork please supply a PDF to PDF/X-1a 
standard. If this is not possible, supply a standard, high resolution 
PDF, of at least 300dpi with all fonts and images embedded. Ensure 
that bleed is included and clearly shown with bleed marks.
For help on creating PDFs to our specifications please 
visit: http://npg.nature.com/advertising/adsend

We can also accept artwork supplied in these formats:

Adobe InDesign, QuarkXPress (v6.5), Adobe 
Illustrator, Adobe Photoshop, TIFF and EPS.

•	 Corel Draw and Microsoft Office files cannot be accepted
•	 PDFs should not use any passwords or security options
•	 Files should not contain transparency options, 

these may not print as expected
•	 Full page advertisements must have a bleed of 3mm 

or 1/8” added to the trimmed advert size
•	 Four-Color solids should not exceed an overall density of 300%
•	 Adobe Illustrator files need to be supplied with fonts 

and images or saved with all fonts and images 
embedded and the text converted to outlines

Color
•	 All files must use a CMYK or greyscale Color space
•	 No spot Colors should be used
•	 No Color Management, ICC profiles or Lab Color should be used

Fonts
•	 Embed or supply fonts as necessary
•	 Do not use ‘multiple master’ fonts

Images
•	 Images should be no less than 300dpi
•	 Images must be CMYK or greyscale
•	 Do not use duotones made using spot Colors

Proofs
For best Color reproduction you must supply an 
accurate Color proof. Send via conventional mail to your 
production contact. The proof must have been created from 
the same digital files as those supplied to us. For monochrome 
advertisements, a black and white laser proof is sufficient.

Electronic Submission
Sending Files via the internet

Please visit www.nature.com/advertising/adsend to 
see how to send artwork to us on the internet.

Sending Files using FTP

Use an FTP client such as ‘Transmit’ to upload advertising material to 
us. Compress all files before uploading. It is important to tell production 
the filename, the journal name and issue that it intends to run in.

ADDRESS: ftp.macmillan.co.uk 
USER ID: production 
PASSWORD: production1 
DIRECTORY: inbound

Sending Files via E-Mail 

PDFs that are less than 4MB can be submitted 
by email to your sales representive

Mail Submission
We can accept digital files on CD and DVD

Please label the materials with:

•	 Name of Journal and Issue 
•	 Contact Person
•	 Advert Name
•	 File Name

Contact Information
Please submit ads to your regional Naturejobs representative

 
For further information, help and advice
on any aspect of digital production please
contact us using the details below: 

Jason Rayment Tel: +44 (0) 20 7843 4807 
j.rayment@nature.com

Thomas Rose Tel: +44 (0) 20 7843 4814 
t.rose@nature.com
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THE AMERICAS
NEW YORK OFFICE
Nature Publishing Group
75 Varick Street, 9th Floor
New York, NY 10013, USA
T:	 +1 (212) 726 9334
F:	 +1 (212) 696 9481
E:	 Naturejobs@natureny.com

San Francisco
225 Bush Street, Suite 1453  
San Francisco  
CA 94104, USA

Corporations 
Kenneth Finnegan 
US Sales Manager  
T:	 +1 212 726 9248 
E:	 k.finnegan@natureny.com

Northeast / Mid Atlantic
Leslie Pineda 
T: +1 212 726 9395 
E: l.pineda@natureny.com

New York / Pennsylvania /  
Maryland / Massachusetts 
Shelley Cohen 
T:	 +1 212 726 9229  
E:	 s.cohen@natureny.com

Midwest / South
Helen Wu
T:	 +1 (212) 726 9347
E:	 h.wu@natureny.com

Western US / Pacific 
Northwest 
Heather Penn 
T:	 +1 (212) 726 9270 
E:	 h.penn@natureny.com

CANADA 
Neville Burroughs 
T:	 +1 212 726 9261 
E: 	 n.burroughs@natureny.com

LATIN AMERICA 
Leslie Pineda 
T:	 +1 212 726 9395 
E:	 l.pineda@natureny.com

EUROPE
LONDON OFFICE
Nature Publishing Group
The Macmillan Building
4 Crinan Street
London, N1 9XW
UK
T: 	 +44 (0)20 7843 4961
F: 	 +44 (0)20 7843 4996
E: 	 Naturejobs@nature.com

Dan Churchward
European Sales Manager
T:	 +44 (0)20 7843 4966
E:	 d.churchward@nature.com

United Kingdom Corporates
Nils Moeller
Assistant European Manager
T:	 +44 (0)20 7843 4953
E:	 n.moeller@nature.com

UK NORTHEAST / Ireland
Matthew Ward
T: 	 +44 (0)20 7014 4059
E:	 m.ward@nature.com

UK SOUTHWEST / row
Alexander Ranken
T: 	 +44 (0)20 7843 4944
E: 	 a.ranken@nature.com

Scandinavia / Spain / 
Portugal / Italy
Evelina Rubio Hakansson
T:	 +44 (0)20 7843 4973
E:	 e.rubiohakansson@nature.com

France / Switzerland / 
Belgium
Muriel Lestringuez
T:	 +44 (0)20 7843 4994
E:	 m.lestringuez@nature.com

North Germany /  
The Netherlands
Kerstin Vincze
T:	 +44 (0)20 7843 4970
E:	 k.vincze@nature.com

South Germany / Austria
Hildi Rowland
T:	 +44 (0)20 7014 4084
E:	 h.rowland@nature.com

ASIA / PACIFIC RIM
TOKYO OFFICE
NPG Nature Asia-Pacific
Chiyoda Building 5-6th Floor
2-37 Ichigaya Tamachi
Shinjuku-ku, Tokyo, 162-0843
Japan 

Ayako Watanabe
T:	 +81 3 3267 8765
F:	 +81 3 3267 8746
E:	 a.watanabe@natureasia.com

HONG KONG OFFICE
Unit 1812, 18/F., Paul Y Centre,
51 Hung To Road, Kwun Tong
Kowloon
Hong Kong

Gloria To
Greater China / Singapore  
Sales Manager 
T: 	 +852 2811 7191
F: 	 +852 2811 0743
E:	 g.to@natureasia.com

India OFFICE
3A, 4th Floor
DLF Corporate Park
Gurgaon 122 002
India
T: 	 +91 124 288 1054
F: 	 +91 124 288 1053

Vikas Chawla
T:	 +91 124 2881057
E:	 v.chawla@nature.com

Europe
Ghizlaine Ababou
Naturevents
T:	 +44 (0)20 7014 4015
E:	 g.ababou@nature.com

USA
Claudia Paulsen Young
Naturevents
T:	 +1 202 626 2522
E:	 c.paulsen@naturedc.com

EVENTS
Advertise global scientific events and conferences with Natureevents.
Take advantage of the regularly updated database and annual Natureevents 
Directory. For more information please visit www.natureevents.com or contact:
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Terms & conditions
ADVERTISING TERMS AND CONDITIONS
These terms and conditions shall apply to all Advertisements submitted to and  
accepted by NPG. An Advertisement submitted to NPG shall not be deemed to 
have been accepted unless and until either confirmed in writing by NPG or the 
campaign commences and the first Advertisement appears in the relevant Journal, 
E-Mail Campaign or Internet Site. By submitting an Advertisement to NPG the 
Customer agrees to be bound by these terms and conditions as principal, even if it 
is acting as agent or buyer for the actual advertiser. A Customer’s standard terms 
and conditions of purchase or other standard terms and conditions shall not apply.

1.   Definitions
In these terms and conditions the following definitions shall apply:
“Advertisement” means an advertisement published, reproduced or inserted in or on 
any Journal, E-Mail Campaign or Internet Site pursuant to an Advertisement Order; 
“Advertisement Order” means any order submitted to NPG for the publication, 
reproduction or insertion of Material in or on any Journal, E-Mail Campaign or  
Internet Site; “ Customer” means the person who submits the Advertisement Order 
even if it is acting as agent or buyer for the actual advertiser; “E-Mail Campaign” 
means any e-mail campaign undertaken by or on behalf of NPG; “Internet Site” 
means any internet site operated, owned or controlled by NPG; “Journal” means 
any journal or other publication published by or on behalf of NPG; “NPG” means 
Nature Publishing Group, a division of Macmillan Publishers Limited (company 
number 785998), registered in England whose registered office is at Brunel Road, 
Houndmills, Basingstoke, Hampshire RG21 6XS; “Material” means any advertising 
material/copy, artwork, photographs or other material provided or to be provided by 
the Customer in connection with the Advertisement Order, “Rate Card” means the 
rate card of NPG in effect for the time being.
2.   Warranties and Indemnity
2.1  The Customer hereby warrants and represents that:
(a) all information and Material supplied to NPG is true, accurate and not misleading, 
and nothing contained in it is liable to bring NPG  or the Journal into disrepute;
(b) the Material is not obscene, defamatory or libellous and it will not infringe the  
intellectual property rights or any other rights (including any right of privacy or  
confidence) of any third party;
(c) the Material complies with all applicable legislation and codes of practice in the 
countries in which the Material is to be published; and 
(d) it has all necessary rights, licenses and consents (including where necessary  
regulatory consents and consents from persons or entities cited or quoted in the  
Material) needed to permit NPG to use, display, reproduce, insert or publish the  
Material pursuant to the Advertisement Order.
2.2 The Customer shall indemnify NPG and keep NPG indemnified against all 
losses, damages, expenses (including legal expenses), charges or other costs 
(including any settlement payments) suffered or incurred by NPG as a result of a 
breach, or alleged breach, of any of the warranties contained in clause 2.1 above.

3.   Limitation of Liability
3.1  NPG does not exclude or limit its liability for death or personal injury caused by 
the negligence of NPG or its agents or any other liability the exclusion or liability of 
which is expressly prohibited by law.
3.2 Subject to clause 3.1, NPG shall not be liable to the Customer in contract, 
tort (including negligence) or otherwise for any indirect loss of profits, business, 
contracts, orders, revenue, goodwill or anticipated savings or for any special or 
consequential loss or damage.
3.3  Subject to clause 3.1, the liability of NPG in respect of any and all claims 
(whether in contract or tort) arising out of or in connection with an Advertisement or  
Advertisement Order shall not exceed the amount the Customer has paid NPG in  

connection with that Advertisement or Advertisement Order. 
3.4  NPG shall not be liable for any loss of any Material.
3.5  It is the Customer’s responsibility to ensure that all Advertisements are correct, 
accurate and not misleading. NPG accepts no responsibility for any errors in an  
Advertisement. However, in the event of an error in a published Advertisement as  
a result of a typographical error introduced by NPG, NPG agrees to re-run the  
Advertisement free of charge in the next available edition of the Journal.
3.6  The services provided hereunder are provided “as is”. Except as otherwise  
expressly provided herein, NPG makes no warranties of any kind, either express 
or implied, including, but not limited to, warranties of satisfactory quality, accuracy 
or fitness for a particular purpose. NPG does not warrant that any Internet Site will 
be uninterrupted or error-free or accessible at any particular time or free of infection 
from viruses or other code that manifests contaminating or destructive properties. 
NPG agrees to use its reasonable endeavours to run requested positions of 
Advertisements in a Journal which have been agreed by it in writing, but is unable 
to guarantee this. NPG will use all reasonable endeavours to reproduce Customer’s 
trademarks and logos featured in Advertisements correctly in accordance with 
written instructions given to it, but is unable to guarantee this. Except as otherwise 
expressly provided herein, all conditions, warranties, terms, prior representations, 
and undertakings express or implied, statutory or otherwise in respect of the services 
provided hereunder are to the fullest extent permitted by law expressly excluded.
3.7  NPG is not responsible for errors made in any Advertisement that result from 
changes or alterations made by NPG at the Customer’s request.

4.   Payment 
4.1  Unless otherwise agreed by NPG in writing, NPG shall invoice the Customer for  
all amounts as they become due, which shall be after the date of first publication of  
the first applicable Advertisement. Invoices must be paid within 30 days of date of 
such invoice.
4.2  NPG may charge interest on all sums outstanding beyond the date on which 
they are due for payment. Interest may be charged on that basis from the due date 
of payment until the actual date payment is paid at the rate of 3% above the base 
rate of National Westminster Bank plc.
4.3  The Customer will be short-rated if within 52 weeks of its first Advertisement it 
does not use the total number of Advertisements upon which its rates have been 
based, pursuant to the Rate Card. The Customer will be rebated if within 52 weeks 
of its first Advertisement sufficient Advertisements have been placed entitling the  
Advertiser to a lower rate than at which they have been invoiced, pursuant to the  
Rate Card.
4.4  Where applicable, all applicable taxes, including without limitation VAT and 
taxes on advertising space, will be the responsibility of the Customer and shall be 
paid in addition by the Customer.
4.5  NPG reserves the right to change the rates in the Rate Card at any time. The 
then current prevailing Rate Card is available to Customers on request from the 
NPG advertising department.

5.   Cancellation
Once an Advertisement Order has been accepted, a Customer can only cancel or 
alter the Advertisement Order up to 8 weeks from the agreed insertion date of the 
relevant Advertisement in the Journal. After this date the written consent of NPG is 
required for any cancellation or alteration. If such consent is not granted then the 
Customer will be liable for all sums due to NPG under the Advertisement Order.

6.   General
6.1  The Customer hereby grants NPG all rights that NPG requires to fulfil the  
Advertisement Order.

6.2 NPG may either (as it shall choose at its discretion) refuse or require to be 
amended any Material relating to an Advertisement that does not comply with 
NPG’s standards or which, in the reasonable opinion of NPG, is or may be, 
defamatory, obscene, illegal, infringe the intellectual property rights or other rights of 
a third party or fail to comply with any relevant legislation or code of practice.
6.3  NPG reserves the right to place the word “Advertisement” in any Advertisement 
containing Material which in NPG’s opinion resembles editorial matter.   
Such Advertisements must additionally conform with NPG’s guidelines concerning 
advertising that resembles editorial matter (Advertisement Features, Advertorial) that 
are available to the Customer on request, or via the NPG advertising website .
6.4  NPG shall not be liable for delay or failure caused by acts of God, suppliers, 
contractors, distributors, any government, flood, insurrection, embargo, strikes 
whether legal or illegal or other contingencies beyond NPG’s control.
6.5  All Advertising orders and correspondence relating to any Advertising Order 
should be addressed to Nature Publishing Group, Billing Department, The 
Macmillan Building, 4 Crinan Street, London, N1 9XW, England.
6.6  Material, unless otherwise agreed in writing, shall be held stored for a minimum 
of 12 months from receipt. Thereafter, NPG shall have the right to destroy such 
Material without further notice to the Customer.
6.7  The Customer shall provide NPG with all necessary Material by any date 
stipulated by NPG. If the Customer fails to provide such Material by such date then 
NPG does not guarantee to fulfil its obligations under the Advertisement Order and 
accepts no liability for a failure to do so.  (This is in addition to NPG’s rights under 
clause 5 above).
6.8  If any provision of these terms and conditions is held for any reason to be 
ineffective or unenforceable in whole or in part this shall not affect the validity or 
enforceability of the other terms and conditions set out herein.
6.9  No waiver by NPG of any breach if these terms and conditions will be treated 
as a waiver of any subsequent breach of the same or any other provision.
6.10  Variations to these terms and conditions will only be effective if made in 
writing and signed by an authorised representative of NPG at NPG management or 
advertising department sales representative level, and the Customer.
6.11  NPG employees are not authorised to make any representations concerning 
NPG’s services unless confirmed by NPG in writing.
6.12  Nature and NPG are registered trademarks of the NPG Group and NPG does 
not permit the use of its registered trademarks by third parties without a written 
licence agreement expressly authorising the specific use in question.
6.13  These terms and conditions shall be governed by and construed in 
accordance with the laws of England without regard to the principles of conflict of 
laws. The parties hereto submit to the exclusive jurisdiction of the English courts.

If you have any questions relating to the terms and conditions please  
contact your local Naturejobs representative (listed on the next page).
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