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Biotech’s balancing act

he number of jobs within Europe’s biotechnology sector

fell last year for the first time in a decade. According to

a report published last week by analysts Ernst & Young,

the number of positions in 2002 was 82,124 — 6% fewer

than the previous year. But despite the bad news, the
company’s report, Endurance, features some encouraging signs
for people who are thinking about joining the industry.

The main source of the sector’s woes is the stock market —
or more specifically, investors’ growing impatience with biotech
companies that have yet to show products or profits. European
biotech valuations declined by 50-60% last year. And, as a result
of the weak stock market, raising new money on the market has
been difficult — only €123 million (US$140 million) was raised
last year, compared with €5.5 billion in 2000.

The financial news isn’t all bad — especially for the better-
established companies. Venture capital has continued to flow,
but mostly towards firms that are close to bringing a product
to market. In addition, all of the top ten European biotech
companies have product sales and eight of those companies are
profitable. And between them, Europe’s public biotech firms
have 53 products currently undergoing phase III clinical trials.

As in most industries, jobs in the biotechnology sector tend to
follow the money. A few years ago, that meant a boom for start-up
companies. But firms with no products on the market — or at
least in clinical trials — are no longer good bets. Those that
do have products close to approval, on the other hand, should
continue to attract investment, and so are likely to offer stronger
employment prospects. Anyone interested in pursuing a career in
Europe’s biotech sector may well want to consider their chosen
company’s financial stability and product pipeline before making
their final decision.

Paul Smaglik
Naturejobs editor
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