
STUDY DAY AIMS TO BOOST 
CAMPAIGN FUNDS
A fundraising study day is planned for 
Friday 19 January 2018 to help boost the 
British Society of Dental Hygiene and 
Therapy’s (BSDHT’s) and British Association 
of Dental Therapists’ (BADT’s) campaign for 
prescribing exemptions for dental hygienists 
and therapists.1,2

The BSDHT and BADT are pursuing 
exemptions to the Medicines Act meaning 
that dental hygienists and therapists will be 
able to provide prescription-only medicines, 
such as local anaesthetic, topical anaesthetic 
and fluoride varnish, to patients without first 
having to get a prescription from a dentist.

The upcoming study day, taking place 
at Beales Hotel in Hatfield, Hertfordshire, 
will consist of a series of presentations on 
topics, ranging from the new eCPD to 
new technologies. The aim of the day is to 
enhance learning and raise funds to support 
the exemptions campaign.

The speaker line-up includes some of 
the UK and Ireland’s most respected dental 
professionals in the field of dental therapy 
and hygiene, including: 
■■ Fiona Sandom, immediate past president 
of the BADT, who will deliver an update 
on the new eCPD and update the audience 
on the exemptions campaign

■■ Megan Fairhall, dental hygienist at Harley 
Street Dental Clinic, who will discuss 
‘Using social media to challenge the 
perception of dentistry’, looking at the 
pros and cons and explaining how social 
media has elevated her business

■■ Juliette Reeves, dental hygienist and 

nutritionist, who 
will update delegates’ 
knowledge on all things related to 
periodontal disease, including new 
technologies in the field of laser treatment

■■ Dental hygienist Siobhan Kelleher 
and dental hygienist and therapist 
Melonie Prebble, who will be providing 
a combined presentation on ‘Scaling 
your business’ and share ‘start to finish’ 
processes of key Cavitron techniques, with 
a view to building a business with effective 
communications and systems This session 
promises audience participation!

Event organiser Melonie Prebble 
(pictured), said: ‘I decided to host the study 
to do my bit for the campaign and raise 
much-needed funds for the cause. This 
project has brought the hygiene and therapy 
community together and had such a positive 
impact on our profession. 

‘The aim of the day is to introduce a 
high calibre panel and blend traditional 
concepts with new technologies. I have some 
interesting caries diagnostic technology  
to share – pending approval – so watch  
this space!’

To reserve a place, visit http://bit.
ly/2xACX8l.   
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DISPLAY YOUR COMMITMENT TO 
SEEING PRESCHOOL PATIENTS
The British Society of Paediatric Dentistry 
(BSPD) is calling on dental practices to 
join its new Dental Check by One (DCby1) 
campaign designed to get children seeing a 
dentist before their first birthday. 

The campaign was launched this summer 
by BSPD in partnership with the Office of the 
Chief Dental Officer for England, Sara Hurley. 
It is part of Smile4Life, a programme being 
rolled out by local authorities around England 
in order to improve oral health and reduce 
the number of children needing extractions 
under general anaesthetic.

Practices which support the campaign 

may use 
the DCby1 
logo on their 
website and in their literature to signal their 
door is open to young children, challenging 
the misconception that children should not 
visit the dentist before they reach school age.

Claire Stevens, Vice President of BSPD, 
said: ‘The key purpose of this visit is to deliver 
key preventive messages and begin a positive 
lifelong relationship with NHS dentistry’.

To find out more and download the logo, 
visit http://bspd.co.uk/Resources/Dental-
Check-by-One.

Dental 
hygienists and 
therapists 
encourage 
healthy first 
smiles

Twenty-eight dental hygienists and dental 
therapists got involved in the First Smiles 
campaign this year, visiting local schools 
and nurseries to spread the word on why 
oral health is so important. The campaign, 
organised by the British Society of Dental 
Hygiene and Therapy (BSDHT), provides 
an opportunity for professionals to reach 
out to young people in their communities. 

Among the activities arranged were 
demonstrations on how to brush, role-
playing a visit to the dentist, quizzes and 
games designed to highlight ‘good’ and 
‘bad’ foods in terms of the amount of 
hidden sugars.

Joanne Martin commented: ‘The 
feedback from parents was lovely and 
some of the children that hadn’t been 
to the dentist before were asking their 
parents to take them. Hopefully by 
doing these sessions with our younger 
generation, the messages we are always 
promoting are getting out there. This is 
a fantastic opportunity for our dental 
profession to keep our kids smiling’.

Lynn Chalinder added: ‘We carry 
out clinics weekly in an area of severe 
deprivation and lack of education and 
care, so the samples went down a storm! 
For some of the children, this was their 
first and only toothbrush and they had 
individual attention in how to use them. It 
went really well’.

BSDHT would like to thank all of those 
who got involved in this year’s First Smiles 
campaign. For more information about 
the BSDHT, visit www.bsdht.org.uk.

NEWS

05  BDJ Team www.nature.com/BDJTeam

©
 
2017

 
British

 
Dental

 
Association.

 
All

 
rights

 
reserved.

https://www.nature.com/articles/bdjteam2017135
https://www.nature.com/articles/bdjteam201795
https://www.nature.com/articles/bdjteam201795
http://bspd.co.uk/Resources/Dental-Check-by-One
http://bspd.co.uk/Resources/Dental-Check-by-One

	Study day aims to boost campaign funds
	References




