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NPG eToC Design and Formatting Specifications  
 

Due to the increasing frequency with which email recipients are using the Ôpreview paneÕ 
option, with a similarly large proportion of images additionally blocked by default, we no 
longer enable graphic-only adverts within our emails. NPGÕs electronic Table of Contents 
(eToC) advertising option now consists of a text + optional logo combination; ensuring that 
your message is read by the largest audience possible. There are now a choice of 4 etoc 
slots; primary 1 and 2, and secondary 1 and 2. The Nature journals, including the 
research and reviews journals, now include 4 advertising slots. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
        Example eToC Alert 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Advert Specifi cations 
 

Up to 375 visible text characters 
(including spaces) and optionally 
one GIF or JPEG (no larger than 
170 x 40px and 20kB file size) as a 
logo. Logo supplied on a white / 
transparent background. Use of a 
one or two paragraph layout only. 
Three URL links maximum. 
 

An ANSI text-only version of each 
advert MUST also be supplied - 
up to  375 ANSI text characters 
ONLY (including spaces). This 
excludes the Ôsupported by 
adverti serÕ headline. A maximum 
of three URL links. 

 

  



 3 

 
 
Nature eToC Advert isement: 
Situated below the eToC header area, the advertisement will take up the width of the email 
alert using the same logo and text specifications as above. 
 
Supplying Copy and Logos 
 
Up to 375 text characters (including spaces) and optionally one GIF or JPEG (no larger than 
170x40 pixels and 20kB in size) as a main logo: 

¥ There should always be a headline which will also serve as the main text link through 
to the promotion / advertiserÕs site. There can be up to two additional hyperlinks. 

¥ For text only please use ANSI characters only - avoid characters not visible on your 
keyboard (i.e. © or ª etc.) the text-only version of the emails will not be able to carry 
such characters. A text editor such as that found at www.textpad.com is suggested 
for working within an ANSI character set. 

¥ No rich media or animation can be used in eToC alerts 
 
 
Linking / URL Tracking 
 
We track click-through (CTR) activity on any URLs in the copy that you supply, including 
those in plain text. As a result in text-only emails the appearance of text URLs changes to an 
"info.nature.com" format (in HTML copy this URL is invisible). URLs cannot be longer than 
255 characters. 
 
General Design Constraints 
 
Logos with white or grey backgrounds should have a one-pixel border around the graphic's 
perimeter. This border can be created within the graphic. The inclusion of the border must not 
exceed the logoÕs dimension restrictions. 
 
Advertisements cannot mislead the user. 
 
NPG has final approval over all creative supplied; in the case of extreme negative user 
feedback / interference NPG reserves the right to pull creative prior to campaign delivery. 
 

 
 
Cont act ing NPGÕs Online Adver t ising Oper at ions Team 
 
Email: traffickers@nature.com 
Telephone UK (London): +44 20 7833 4000 
Telephone US (San Francisco): +1 (415) 781-3801 
Telephone US (New York): + 1 212 726-9200 
 

¥ These are not direct numbers, please ask the receptionist to put you through to the Online 
Advertising Operations Department. 
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